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Empower on Sales with Growing
Snap-on Collision Coverage

LINCOLNSHIRE, lll., Dec. 12, 2018 — With its fall diagnostic software release, Snap-on® offers more safety
and Advanced Drivers Assistance Systems (ADAS) coverage than ever before. Technicians get more
Vehicle Communications Systems, and now new Guided Component Tests targeted to this area of repair.

“Collision repair is not covered by a manufacturer’'s warranty, regardless of vehicle age. This is good news
for repair shops because the repair may be done outside of the dealership,” said Leian Wunderlich,
software program manager, Snap-on Diagnostics. “Furthermore, many insurance companies pay for pre-
and post-scans, where scans are required by vehicle manufacturers. This provides new opportunities for
business growth.”

Snap-on software includes new and enhanced coverage for airbag, intelligent cruise control, collision
mitigation, electronic parking brake, head up display, lane departure warning, occupant classification,
parking assist, radar sensor surround view mirror and more.

For those new to ADAS, Snap-on onboard CTM training and Guided Component Tests walk technicians
through the process for pinpoint diagnosis, including:

Adaptive front lighting
Adjustable pedal

Blind spot detection radar
Blind spot warning system
Center display

Electronic parking brake
Forward collision warning system unit
Front and rear camera
Intelligent cruise control
Lane departure warning
Object detection

Parking assist

Rain sensors

Steering angle sensor

To learn more about any of Snap-on’s diagnostic solutions, talk to a Snap-on representative or visit
http://diagnostics.snapon.com.

About Snap-on Diagnostics:

Snap-on Diagnostics is part of Snap-on Incorporated, a leading global innovator, manufacturer and
marketer of tools, diagnostics and repair information and systems solutions for professional users
performing critical tasks. Products are sold through the company’s franchisee, company-direct distributor
and Internet channels. Founded in 1920, Snap-on is headquartered in Kenosha, Wisconsin.
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