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Mitchell 1’s Ben Johnson Discusses Strategies for Revenue 
Generation & Growth During Frost & Sullivan Webinar 

 
POWAY, Calif. – July 6, 2021 – Ben Johnson, director of product management for Mitchell 1, recently 
participated in a Frost & Sullivan webinar presentation titled, “Global Automotive Aftermarket: Strategies for 
Revenue Generation & Growth.” To view the recorded session, visit the BrightTALK website and fill out the 
free online registration form. Johnson’s presentation begins around the 45:00 mark.  
 
Johnson joined host Anuj Monga, a senior research analyst for Frost & Sullivan's Automotive & 
Transportation research practice. The webinar covered the impact of COVID-19 on the global automotive 
aftermarket, particularly looking at the reduced demand for replacement parts and accessories, as well as 
the longstanding implications of COVID on the evolution of the aftermarket by influencing market 
participants to refresh their approach to the market. They also spoke about the disruptions in in-vehicle 
technology, resultant opportunities from servicing electric and autonomous vehicles, and new business 
models, particularly for digitizing offering and fulfillment programs to be competitive in the independent 
aftermarket. 
 
Johnson’s presentation offered insights about the ongoing efforts by vehicle manufacturers to further 
electrify vehicles and steps that repair facilities can be taking to prepare for the next waves of technology. 
While major impact from battery electric vehicles to the nationwide car parc is still several years away, 
Johnson reminded participants that enhanced systems like start-stop, electric HVAC and various ADAS 
components have been evolving for several years and are providing new opportunities for shops today. 
 
"It was great to be part of this discussion," said Johnson. "Because of Mitchell1's leading market position, 
we are uniquely positioned to give a ‘feet on the street’ view of the impact of COVID-19 to our nation's repair 
facilities. It is also very important to be involved in the ongoing discussion about the roadmap to electric 
vehicles. Shops need to realize and be prepared for the new technologies and opportunities they will 
present as they begin visiting their bays." 
 
Johnson is responsible for managing Mitchell 1’s portfolio of products for the motor vehicle industry. He 
maintains several ASE certifications and is a member of the Society of Automotive Engineers (SAE) 
International. He currently serves on the Auto Care Association’s Tool & Equipment and Emerging 
Technologies committees, the multi-association Telematics Task Force and the Automotive Aftermarket 
Suppliers Association (AASA) Telematics Working Group. He is a frequent presenter at industry events on 
the topic of ADAS and emerging automotive technologies. 
 
For more information about Mitchell 1, visit www.mitchell1.com, call (888) 724-6742, or locate an 
independent sales consultant at www.mitchellrep.com. 
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About Mitchell 1: 
Headquartered in San Diego, California, Mitchell 1 has been a leading provider of repair information 
solutions to the motor vehicle industry for more than 100 years. Mitchell 1 offers a complete line of 
integrated repair shop software and services to help automotive and commercial truck professionals 
improve productivity and profitability. ProDemand® optimized with SureTrack® is the most complete solution 
for OEM and real-world repair information and diagnostics. Manager™ SE is the industry standard for 
mechanical estimating and shop management information. The SocialCRM shop marketing service delivers 
automated marketing and customer engagement tools to help shop owners improve their bottom line profits. 
For the commercial trucking segment, TruckSeries provides information required to estimate labor times, 
diagnose and repair all makes of Class 4-8 trucks. For more information about Mitchell 1 products and 
services, visit the company’s website at mitchell1.com. Follow Mitchell 1 on social media at 
https://www.facebook.com/Mitchell1ShopSolutions, https://www.instagram.com/mitchell1shopsolutions and 
https://twitter.com/Mitchell1. 
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