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Purchase a Snap-on Scan Tool for a Chance to Win a 
“Superiority Comes Standard” Wall Clock  

  

LINCOLNSHIRE, Ill., Feb. 2, 2026 – With the “Superiority Comes Standard” promotion, technicians who 
purchase a TRITON™, APOLLO+™ or SOLUS+™ scan tool from a participating Snap-on® Franchisee are 
automatically entered into a sweepstakes for a chance to win a limited-edition wall clock – ideal for 
hanging in the service bay or a customer waiting area.  
 
“Snap-on has the right scan tool for every technician, whether they are a go-to diagnostic tech, an up-
and-coming tech or a maintenance tech,” said Helen Cox, marketing and client services director,  
Snap-on Diagnostics. “For those who have been thinking about investing in a new scan tool for a while, 
now is the ‘time’ to take their diagnostic expertise to the next level, but don’t wait – wall clock quantities 
are limited.” 
 
Snap-on offers a diagnostic tool to fit every technician’s needs. With TRITON, technicians appreciate a 
scan tool that shows them how to test and verify components before replacement. Those that need a 
hand completing the job easily with service resets and relearns all in one place value the capabilities of 
the APOLLO+ scan tool. For technicians looking to gain secure gateway access easily and see verified 
real fixes welcome the sophisticated features of the SOLUS+ scan tool. 
 
For more information on Snap-on Diagnostics, talk to a Snap-on representative or visit 

www.snapon.com/diagnostics. 

About Snap-on 
Snap-on Incorporated is a leading global innovator, manufacturer, and marketer of tools, equipment, 
diagnostics, repair information and systems solutions for professional users performing critical tasks 
including those working in vehicle repair, aerospace, the military, natural resources, and manufacturing. 
From its founding in 1920, Snap-on has been recognized as the mark of the serious and the outward 
sign of the pride and dignity working men and women take in their professions. Products and services 
are sold through the company’s network of widely recognized franchisee vans, as well as through direct 
and distributor channels, under a variety of notable brands. The company also provides financing 
programs to facilitate the sales of its products and to support its franchise business. Snap-on, an S&P 
500 company, generated sales of $4.7 billion in 2024, and is headquartered in Kenosha, Wisconsin. 
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